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Presentation of titles in DETI (CHILDREN) group

Children - specifications

Discount for number of ad repetitions

Slunicko Matefidouska
For several decades (it is celebrating its 50th birthday this year) Sluni¢ko magazine has been a staple Original illustrations by artists, entertaining and scientific number discount amount
of children's world. It used to be our mothers' favourite, then it became ours, and today we read it to articles, funny tasks, comics and reading in installments from 3x 3%
our children. Sluni¢ko aims to both entertain and teach children. And because most of them do not -Matefidouska, the favorite reading of school children from 6x o%
b

read (three to seven years of age) it brings entertaining stories, riddles, fill-ins, coloring , cut-outs and
many other tasks.

is all of that. And since children should play as much
as possible, we bring puzzles, riddles and crosswords from 9x 9%
and inspire the readers to create and practice different

f 12 12%
The average number of copies sold: 47 374 pcs : skills. An integral part of every issue is a cardboard with rom 1x °°
>4 cut-outs, games, coloring or a poster. In regular columns from 15x 15%
‘. ‘ o children read about Vir and Bit, the two merry guides from 18x 18%
5 Bl through the world of Internet and modern technologies. P Y 21%
1&\‘-'3 v Matefidouska also offers easily menageable recipes and rom £ ’x °°
tips about good films and books. from 24x 24%
from 27x 27%
The average number of copies sold: 20 149 pcs from 30x by agresment

The minimum format for applying the discount is 1/6
page. Applies when ordering the same format within one
order.
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' J ’ ; . from 200 thousand. CZK 5%
from 500 thousand. CZK 12%
from 800 thousand. CZK 15%
from 1 mil. CZK 20 %
from 1,5 mil. CZK 25%

from 2 mil. CZK by agreement

Combination discount

Number of titles discount amount

2-3titles 5%
4-5 titles 7%

6 and more titles 10 %
print + online 3%

Combination discounts apply to advertising with same
format in the print media for one client carried out in the
period of 14 days.

Discount for floating

floating discount amount
ABC daily (within 14 days) 5%
ABC is a popular biweekly designed primarily for active children, weekly (within 1 month) 5%
offering interesting information from the world of technology, science, monthly (within 2 months) 59%

nature, sports and modern technologies. The favorite part of this title
are various contests, quizes, presents, stickers or traditional cutouts.
ABC has been published since 1957, CZECH NEWS CENTER a.s.
publishes it since 1994. Publishers' Union recognized quality of ABC —_—
three consecutive times by awarding it 1st place and title Magazine of

the Year in the category Children's magazine.

Blesk Komiks

The first Czech superhero comics in monthly installments! An accident
happened while trying to suck out mysterious energy from an ancient golem
using modern technologies. David Danes, a young student cought up in the
incident, has been exposed to unknown radiation after an explosion which had
given him unexpected powers. He is just learning what they are and how they
work. Because he is on the side of law and order, he is a superhero for people:
A MIRACLE!

Discount for placing the advertisement in a specified time
period.

The average number of copies sold: 23 960 pcs
Readership: 142 000 readers
Source: Media Projekt 2.-3.Q 2017, ABC 01-08/2017

Publisher

CZECH NEWS CENTER a.s.

Komunardiu 1584/42, 170 00 Prague 7
ID (ICO): 02346826, DIC: C202346826
WWwWw.cncenter.cz

Central admission of advertising and promotional inserts

Tel.: 225 977 478, 225 977 243, 225 977 636
Fax: 225 977 473

e-mail: inzerce@cncenter.cz

We do not accept orders by e-mail!

Bank:

UniCredit Bank Czech Republic, a. s.

Na Prikopé 858/20, P. O. Box 42, 113 80 Prague 1
Account number: 01441000/2700

IBAN: CZ82 2700 0000 0000 0144 1000

BIC: BACXCZPP

Czech News Center a.s., registered in the Commercial Re-
gister at the Municipal Court in Prague, Section B, vl. 19490.

Due date

Invoices are due 14 days from the date of issue.

Discounts

Discounts cannot be compounded.

\/:\}

All rates listed are exclusive of VAT.

Complaints

Complaints will not be accepted after the invoice due date.

The publisher reserves the right to to specify contractual
price. Subject to General Business Terms and Conditions
for advertisements and promotional inserts in CZECH
NEWS CENTER a.s.This price listis valid only for commer-
cial advertisements and promotional inserts. Price for
personal line advertisements and non-commercial ads
(charity or foundation content) is set by the publisher in
the special pricelist.




ABC - specifications

Print
COVET PIINT ottt sheet offset
magazine body (text) and inner element magazine heatset
COlOT et full - on all pages (CMYK)

COVET PAPET eeieiieiierreieieieiees ....glossy chalk 130 g/m?
paper for magazine body (text) ......cccoccvininnenee LWU paper 57 g /m?
paperinner element.......cccccoocvininicines woodless offset 120 g / m?

Print: CZECH PRINT CENTER a.s., Ostrava
Na Rovince 876, 720 00 Ostrava-Hrabova

Formats

page dimension of 215 x 280 mm
bleed dimension ... 192 x 259 mm

Data materials

Data materials in electronic form according to technical specificati-
ons and processes on page 14.

Deadline for Orders
20 working days prior to publication.

Deadline for submitting materials
15 working days prior to publication.

Cancellation fees

to 5 weeks prior to publication ......cccninneenenene 50%
less than 5 weeks prior to publication........c..ccccovcvinininins 100 %

Discount for payment in advance

For payment in advance (payment received in the account mini-
mum 14 working days prior to publication) we offer 2% discount.

Surcharges
for placement on editorial page.......ccooevivinivcinnincneieicen, 50%
for 1st advertising page .
for placement in the first third ..o, 10 %
for special placement ... 20 %

Advertising Rates
Price of advertising is calculated in full color 4C.

Price for cutouts
/T et 150 000 CzZK
..275000CZK
B/ e 400 000CZK
Graphic work

T ROUT e 650 CZK

Special advertising options

¢ Production and insertion of posters,

e Inserting small advertising giveaways and wrapping the maga-
zine in foil,

e Stapling to magazine spine,

¢ Attached insert to upper and lower hinges,

e glueing to position,

ecut-outs, diorama

® puzzles,

® magazine belts,

e flap cover,

e creative development of presentation in the form of games and
competitions for children and other options depending on cli-
ent's request.
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Flap Pull-outs

Cut-outs

Board game

ABC - schedule / promotional supplements

Promotional supplements

ABC - schedule 2018

Price of Promotional supplements Number Day Deadline Deadline
. . . of publication  of publication Orders delivery of documents
type of operation price per piece
inserting, stapling 220 CZK* 1 2.1.2017 29.11.2017 4.12.2017
glueing to position 2,80 CZK* 2 16.1. 13.12. 18.12.
stapling, inserting + foil 4,20 CZK* 3 30.1. 29.12. 4.1.
inserting into subscription 5,50 CZK* 4 13.2. 15.1. 18.1.
Inserting over 50g after agreement with the 5 27.2. 20.1. 1.2.
Advertising Department
6 13.3. 12.2. 15.2.
Sample; must be dellvergd in5 pieces 1'0 days before. 7 273, 260, 13,
Volume discounts are not given for prices listed.
8 10.4. 9.3. 14.3.
Deadline for Orders 9 24.4. 23.3. 28.3.
21 working days prior to publication. 10 75. 5.4. 10.4.
11 22.5. 19.4. 24.4.
Delivery deadline 12 5.6. 4.5. 15.5.
10 days prior to publication. 13 19.6. 21.5. 24.5.
14 3.7. 4.6. 7.6.
Cancellation fees 15 17.7. 8.6. 13.6.
50-22 working days prior to publication 50 % 16 31.7. 28.6. 3.7.
21 ki | 1009
working days or less 00% 17 14.8. 16.7. 19.7.
18 28.8. 30.7. 2.8.
Slichavaes 19 119, 138, 16.8.
ivi i 0
for exclusivity of inserted ad 25% 20 250, 258, 308,
Inserted, stapled or glued ads must be arranged with the Advertizing De- 21 9.10. 7.9. 11.9.
partment in advance. 22 23.10. 219 269
23 6.11. 11.10. 15.10.
Delivery points for brochure supplements 24 20.11. 22.10. 25.10.
) ) 25-26 4.12. 5.11. 8.11.
transport of inserts, supplements, glue-ins:
Mail Step a.s., 1/2019 2.1. 28.11.2017 3.12.2018

Do Certous 2760/10, 193 00 Prague 9

transport of insers for stapling to magazine binding:
EUROPRINT a.s.,
Pod Kotlafkou 3, 150 00 Prague 5

Before the insertion of materials a sample of the insert must be
provided for test purposes before the required deadline.




formats

1/1 page bleed - 2nd page cover 215x280mm
136 000CZK

1/1 page bleed - 3rd page cover 215x280mm
125000CZK

1/1 page bleed - 4th page cover 215x280mm
146 000CZK

2/1 page bleed 430 x280mm

2/1 page clean 410 x 259 mm

209 000CZK

1/1 creative advertorial bleed 215x280mm
150 000 CZK

1/1 page bleed 215x280mm
1/1 page clean 192 x 259 mm
120000 CZK

Junior page clean 126 x 180 mm
89000 CzK

1/2 page vertical bleed 106 x 280mm
1/1 page vertical clean 96 x 259 mm
80 000CZK

1/2page horizontal bleed 215x 138 mm
1/2 page horizontal clean 192 x 127 mm
80000CZK

1/3page vertical bleed 70 x 280 mm
1/3page vertical clean 60 x 259 mm
56 000 CZK
1/3 page horizontal bleed 215x 91 mm
1/3 page horizontal clean 192 x 80mm
56 000 CZK
1/4 page verical bleed 106 x 138 mm
1/4 page verical clean 96 x 127 mm
48 000CZK
1/4 page horizontal bleed 215 x 67mm
1/4 page horizontal clean 192 x 56 mm
48 000CZK
1/6 page vertical bleed 70x 136 mm
1/6 page vertical clean 60x 127 mm
36000CZK
1/6 page horizontal bleed 136 x 67mm
1/6 page horizontal clean 126 x 56 mm
36000CZK
1/8 page horizontal bleed 215x32mm
1/8 page horizontal clean 192 x21mm
31000CzZK
Strip - header, middle and footer bleed 215x25 mm
20000 CZK

specifications

Matefidouska -

Print

cover print.......ccce.....
magazine body (text)
color e

............. sheet offset

..... sheet offset (heatset)
full - on all pages (CMYK)
COVET PAPET oriiririerrerreins ....glossy chalk 115 g/m?
paper magazine body (teXt) ... LWC 70 g/m?
PaAPEr SUPPIEMENT ... BO 170 g/m?

Print: EUROPRINT a.s., Pod Kotlafkou 3, 150 00 Prague 5

Formats
page dimension ... 205x280mm
clean dimension ... 185 x 260mm

Data materials

Data materials in electronic form according to technical specifica-
tions and processes on page 14.

Deadline for Orders
14 working days prior to publication.

Deadline for submitting materials
14 working days prior to publication.

Cancellation fees
to 5 weeks priorto publication ... 50%
less than 5 weeks prior to publication........ccccocvevcvnicniennn 100 %

Discount for payment in advance

For payment in advance (payment received in the account mini-

mum 14 working days prior to publication) we offer 2% discount.

Surcharges
for placement on editorial page ..., 50%
for 1st advertising page
for placement in the first third .......cccoveerienerceeeee 10 %
for special placement ... 20%

Advertising Rates
Price of advertising is calculated in full color 4C.

Graphic work
T OUT e 650 CZK

Promotional supplements

Price of Promotional supplements

type of operation price per piece

inserting, stapling 2,20 CZK
glueing to position 2,80CzZK
stapling, inserting + foil 4,20 CZK
inserting into subscription 5,50 CZK

after agreement with the
Advertising Department

Inserting over 50g

Volume discounts are not given for prices listed.

Deadline for Orders
21 working days prior to publication.

Delivery deadline
14 days prior to publication.

Cancellation fees
50-22 working days prior to publication.........cccccccecvinininiins 50 %
27 working days Or [€8S ... 100%
Surcharges
for exclusivity of inserted ad ..o 25%

Inserted, stapled or glued ads must be arranged with the Adverti-
zing Department in advance.

Delivery points for brochure supplements

transport of inserts, supplements, glue-ins:
MaiIvStep a.s.,
Do Certous 2760/10, 193 00 Prague 9

transport of insers for stapling to magazine binding:
EUROPRINT a.s.,
Pod Kotlafkou 3, 150 00 Prague 5

Before the insertion of materials a sample of the insert must be
provided for test purposes before the required deadline.

Matefidouska - schedule 2018

Number Day Deadline Deadline
of publication  of publication Orders  delivery of documents
1 8.1. 14.12.2017 14.12.2017
2 12.2. 18.1. 18.1.
3 12.3. 15.2. 15.2.
4 9.4. 15.3. 15.3.
5 14.5. 19.4. 19.4.
6 11.6. 17.5. 17.5.
7 9.7. 14.6. 14.6.
8 13.8. 19.7. 19.7.
9 10.9. 21.8. 21.8.
10 8.10. 17.9. 17.9.
11 12.11. 23.10. 23.10.
12 10.12. 20.11. 20.11.
01/2019 14.1. 19.12.2018 19.12.2018



Matefidouska - formats

I

ARDBOARI

1/1 page bleed - 2nd page cover 205x 280 mm
142 000 CZK

1/1 page bleed - 3rd page cover 205x 280 mm
126 000CZK

1/1 page bleed - 4th page cover 205x 280 mm
158 000CZK

2/1 page bleed 410 x 280mm

2/1 page clean 390 x260mm

161 000CZK

1/1 creative advertorial bleed 205x280mm
150 000 CZK

1/1 page bleed cardboard 205x280mm
1/1 page clean cardboard 185 x 260mm
141 000CZK

1/1 page bleed 205x280mm
1/1 page clean 185x260mm
141 000CZK

1/1 page bleed advertorial 205 x280mm
1/1 page clean advertorial 185x260mm
115000 CZK

1/2 page horizontal bleed 205x 138mm
1/2 page horizontal clean 185 x 128 mm
80000 CZK

1/2 page vertical bleed 100 x 280 mm
1/2 page vertical clean 90 x 260mm
80000 CZK

—

1/3 page horizontal bleed 205x 90 mm
1/3 page horizontal clean 185x 84 mm
56 000CZK
1/3 page vertical bleed 65x280 mm
1/3 page vertical clean 58 x 260mm
56 000CZK
1/4 page horizontal bleed 205 x 67 mm
1/4 page horizontal clean 185x 62mm
48 000CZK
1/4 page classic bleed 100 x 138mm
1/4 page classic clean 90 x 128mm
48 000CZK
Footer strip bleed 205x25mm
20000CZK

Slunicko - specifications

Print

cover print.......ccce.....
magazine body (text)
color e

...... sheet offset
.................. ROTO (heatset)
full - on all pages (CMYK)

COVET PAPET oreeiiitierierreieietis e sesseensens glossy chalk 100 g/m?
paper magazine body (teXt) ... LWC 70 g/m?
PaAPEr SUPPIEMENT ... BO 120 g/m?

Print: EUROPRINT a.s., Pod Kotlafkou 3, 150 00 Prague 5

Formats
page dimension ... 205x250mm
clean dimension ... 185 x230mm

Data materials

Data materials in electronic form according to technical specifica-
tions and processes on page 14.

Deadline for Orders
13 working days prior to publication.

Deadline for submitting materials
13 working days prior to publication.

Cancellation fees
to 5 weeks priorto publication ... 50%
less than 5 weeks prior to publication .......cccocvevennicninnns 100 %

Discount for payment in advance

For payment in advance (payment received in the account mini-
mum 14 working days prior to publication) we offer 2% discount.

Surcharges
for placement on editorial page 50%
for Tst advertising Page ..o 20%
for placement in the first third .......cccoveerienerceeeee 10 %
for special placement ... 20%

Advertising Rates
Price of advertising is calculated in full color 4C.

Graphic work
T OUT e 650 CZK

Promotional supplements

Price of Promotional supplements

type of operation price per piece

inserting, stapling 2,20 CZK
glueing to position 2,80CzZK
stapling, inserting + foil 4,20 CZK
inserting into subscription 6,50 CZK

after agreement with
the Advertising Department

Inserting over 50g

Volume discounts are not given for prices listed.

Deadline for Orders
21 working days prior to publication.

Delivery deadline
10 days prior to publication.

Cancellation fees
50-22 working days prior to publication..........cccccccvivivinininns 50 %
21 Working days Or [€SS .....cvirieieircre e 100%
Surcharges
for exclusivity of inserted ad ..o 25%

Inserted, stapled or glued ads must be arranged with the Adverti-
zing Department in advance.

Delivery points for brochure supplements

transport of inserts, supplements, glue-ins:
Mail Step a.s.,
Do Certous 2760/10, 193 00 Prague 9

transport of insers for stapling to magazine binding:
EUROPRINT a.s.,
Pod Kotlafkou 3, 150 00 Prague 5

Before the insertion of materials a sample of the insert must be
provided for test purposes before the required deadline.

Slunicko - schedule 2018

Number Day Deadline Deadline
of publication of publication Orders delivery of documents
1 2.1, 10.12.2017 10.12.2017
2 5.2. 15.1. 15.1.
3 5.3. 12.2. 12.2.
4 3.4. 13.3. 13.3.
5 7.5. 16.4. 16.4.
6 4.6. 14.5. 14.5.
7 2.7. 11.6. 11.6.
8 6.8. 16.7. 16.7.
9 3.9. 13.8. 13.8.
10 1.10. 10.9. 10.9.
11 5.11. 15.10. 15.10.
12 3.12. 12.11. 12.11.
01/2019 7.1.2019 13.12.2018 13.12.2018



Sluni¢ko

- formats

ARDBOAR

1/1 page bleed - 2nd page cover 205 x 250 mm
169 000 CZK

1/1 page bleed - 3rd page cover 205 x 250 mm
150 000 CZK

1/1 page bleed - 4th page cover 205 x 250 mm
190 000 CZK

2/1 page bleed 410 x 250mm

2/1 page clean 390x230mm

OUBLE SHEE 198 000CZK
1/1 creative advertorial bleed 205x250mm
170000 CZK

1/1 page bleed cardboard 205x250mm
1/1 page clean cardboard 185x230mm
141 000CZK

1/1 page bleed 205 x250mm
1/1 page clean 185x230mm
125000CZK

1/1 page bleed advertorial 205 x250mm
1/1 page clean advertorial 185x230mm
156 000 CZK

1/2 page horizontal bleed 205x 123 mm
1/2 page horizontal clean 185x 113 mm
86 000CZK

1/2 page vertical bleed 100 x 250 mm
1/2 page vertical clean 90 x 230mm
86 000CZK

1/3 page horizontal bleed 205x80 mm
1/3 page horizontal clean 185x 75 mm
66 000CZK
1/3 page vertical bleed 65x 250 mm
1/3 page vertical clean 59 x230mm
66 000CZK
1/4 page horizontal bleed 205 x 60 mm
1/4 page horizontal clean 185 x 54 mm
55000 CzK
1/4 page classic bleed 100 x 123 mm
1/4 page classic clean 90 x 113mm
55000 CzK

Nedélnicek - specifications

Print

cover print...............
magazine body (TeXt).. ..o ROTO (heatset)
COlOr i, full - on all pages (CMYK)
COVET PAPET ettt seesseesenaens glossy chalk 135 g/m?
paper supplemMent ... BO 120 g/m?

.... sheet offset

Print: EUROPRINT a.s., Pod Kotlarkou 3, 150 00 Prague 5

Formats
Page diMENSION .cecviiiiiieereee e 230x300mm

Data materials

Data materials in electronic form according to technical specifica-
tions and processes on page 15.

Deadline for Orders
20 working days prior to publication.

Deadline for submitting materials
16 working days prior to publication.

Cancellation fees
to 5 weeks prior to publication ... 50%
less than 5 weeks prior to publication ... 100 %

Discount for payment in advance

For payment in advance (payment received in the account mini-
mum 14 working days prior to publication) we offer 2% discount.

Surcharges
for placement on editorial page 50%
for Ist advertising Page ... 20%
for placement in the first third ... 10 %
for special placement ... 20 %

Advertising Rates

Price of advertising is calculated in full color 4C.

Graphic work
T ROUD e 650 CZK

Promotional supple ts

Price of Promotional supplements

type of operation price per piece

inserting, stapling 2,20 CZK
glueing to position 2,80CzZK
stapling, inserting + foil 4,20 CZK
inserting into subscription 5,50 CZK

after agreement with
the Advertising Department

Inserting over 50g

Volume discounts are not given for prices listed.

Deadline for Orders
21 working days prior to publication.

Delivery deadline
10 days prior to publication.

Cancellation fees

50-22 working days prior to publication...........ccccccocviniviinicians 50 %

21 WOrking days Or 1€SS ... 100%
Surcharges

for exclusivity of inserted ad ......cccevvvevniniceeenceees 25%

Inserted, stapled or glued ads must be arranged with the Adverti-
zing Department in advance.

Delivery points for brochure supplements

transport of inserts, supplements, glue-ins:
Mail Step a.s.,
Do Certous 2760/10, 193 00 Prague 9

transport of insers for stapling to magazine binding:
EUROPRINT a.s.,
Pod Kotlaikou 3, 150 00 Prague 5

Before the insertion of materials a sample of the insert must be
provided for test purposes before the required deadline.

Nedélniécek - schedule 2018

Number Day Deadline Deadline
of publication of publication Orders delivery of documents

1 21.1. 20.12.2017 28.12.2017
2 18.2. 22.1. 26.1.
3 18.3. 19.2. 23.2.
4 15.4. 16.3. 22.3.
5 20.5. 19.4. 25.4.
6 17.6. 21.5. 25.5.
7 15.7. 14.6. 20.6.
8 19.8. 23.7. 27.7.
9 16.9. 20.8. 24.8.
10 21.10. 21.9. 27.9.
11 18.11. 22.10. 26.10.
12 16.12. 19.11. 23.11.

01/2019 20.1.2019 18.12.2018 27.12.2018



Nedélnicek - formaty Crossmedia 360° campaign

1/1 page bleed - 2nd page cover 230 x300mm 1/2 page horizontal bleed 230 x 150mm Dobry Verbek/A gOOd product
2. 142 000CZK 80000CZK
PAGE
COVER
.= , Vyrobek pro zeny @ Testovani s BPZ
’ . . v
' A Product for Women Testing with BPZ
1/1 page bleed - 3nd page cover 230 x300mm 1/2 page vertical bleed 115x300mm
3. 126 000CZK 80 000K¢ \
PAGE .
COVER XTip
1/1 page bleed - 4nd page cover 230x300mm 1/3 page vertical bleed 76 x 300mm
a. 158 000CzK 56 000CZK
PAGE
COVER

2/1 page clean 460 x300mm 1/3 page horizontal bleed 230x 100mm
161 000CZK 56 000CZK
DOUBLE

1/4 page classic bleed 100 x 150mm
48000CZK

(@) To musis mit!/You must have it!

1/1 creative advertorial bleed 230x300mm
150 000CZK

(@) Fan Produkt

“H Ep==p=—y §

1/1 page bleed 230x300mm @ Détsky svét/Children's World (@) Pro Vas!
115 000CZK For you!

Characteristics of the project Currently we offer the following brands:

Based on cross-medial communication that aims to build brand
image, further introduce the services or products to potential cus-

tomers, thereby increasing sales. Recommended for a wide tar-

get audience.The main title daily
Blesk, without the option of using

Basic Elements the weekly Reflex.

e Potentialto reach more than 3,7 million people by print and 4,5
million people online.
* The combination of print, online, mobile version, SMS including
the ability to expand into TV.
* A possibility to implement an event or use of stand for POS, fly- Recommended for male target
ers. m audience. The main title weekly
e Full service for the client- media plan, Reflex.

- Communication strategy,

- Creative content,

- Visuals customized for titles
- reporting. i‘
eExclusivity of the project. Targeting men who actively do
FAN sports. The main title daily Sport.
Conditions for ordering produkt

Order 2 months in advance.

Cancellation fees Targeting women. The main title

After the beginning of implementation of 50 % ’ Blesk pro zeny.
Less than 10 days before the campaign 100 % (VWObek

Price of the project on request in the advertising department.



Promotional supplements - ABC, Blesk Comics, Matefidouska, Slunicko

ABC

Format: 215 x 280 mm.

Itis possible to insert, staple or glue advertising materials (fliers,
coupons, cards, brochures and catalogues) into the magazines
and it is also possible to place 3D unbreakable advertising ob-
jects under foil.

Inserted supplements

Minimum format: 148 x 210mm.

Maximum format: 205 x 290 mm.

Sheet or double sheet - minimum paper weight: 90g/m?.
Insert — minimum paper weight: 52g/m?.

Stapled supplements

Minimum format for double sheet or file: 110 x 148 mm (deliver in
clean format with only extra 3mm for header/foot trim according to
hinge type, header/foot insert uncut, without fold-over).
Maximum format for double sheet or file: 215 x 280mm (deliver
in work format 220 x 305 mm, file header uncut with extra 3 mm
for trim, no fold-over (or last fold-over at least 8 mm)

Double sheet — minimum paper weight: 90g/m?.

Insert — minimum paper weight: 52g/m?.

Glued supplements

Minimum format: 105 x 148 mm.
Maximum format: 185 x 250 mm.
Paper weight: from 90g/m? .

Format 205 x 280 mm.

It is possible to insert, staple or glue advertising materials (fliers,
coupons, cards, brochures and catalogues) into the magazines
and it is also possible to place 3D unbreakable advertising ob-
jects under foil.

Inserted supplements

Minimum format: 148 x 210 mm.

Maximum format: 205 x 290 mm.

Sheet or double sheet - minimum paper weight: 90 g/m?.
Insert — minimum paper weight: 52 g/m?.

Stapled supplements

Minimum format for double sheet or file: 110 x 148 mm (deliverin
clean format with only extra 3mm for header/foot trim according to
hinge type, header/foot insert uncut, without fold-over)
Maximum format for double sheet or file: 215 x 280mm (deliver
in work format 220 x 305 mm, file header uncut with extra 3 mm
for trim, no fold-over (or last fold-over at least 8 mm)

Double sheet — minimum paper weight: 90 g/m?2.

Insert — minimum paper weight: 52 g/m?.

Glued supplements
Minimum format: 105 x 148 mm.
Maximum format: 185 x 250 mm.
Paper weight: from 90g/m?.

Format: 205 x 250 mm.

It is possible to insert, staple or glue advertising materials (fliers,
coupons, cards, brochures and catalogues) into the magazines
and it is also possible to place 3D unbreakable advertising ob-
jects under foil.

Inserted supplements

Minimum format: 148 x 210mm.

Maximum format: 200 x 240mm.

Sheet or double sheet - minimum paper weight: 90g/m?.
Insert — minimum paper weight: 52g/m?.

Stapled supplements

Minimum format for double sheet or file: 110 x 148 mm (deliver in
clean format with only extra 3mm for header/foot trim according to
hinge type, header/foot insert uncut, without fold-over)

Maximum format for double sheet or file: 205 x 250mm (deliver
in work format 220 x 270 mm, file header uncut with extra 3 mm
for trim, no fold-over (or last fold-over at least 8 mm)

Double sheet — minimum paper weight: 90 g/m?.

Insert — minimum paper weight: 52g/m?.

Glued supplements

Minimum format: 105 x 148 mm.
Maximum format: 185 x 230mm.
Paper weight: from 90g/m?.

Nedélnicek
Format 230 x 300 mm.

It is possible to insert, staple or glue advertising materials (fliers,
coupons, cards, brochures and catalogues) into the magazines
and it is also possible to place 3D unbreakable advertising ob-
jects under foil.

Inserted supplements

Minimum format: 148 x 210mm.

Maximum format: 205 x 290mm.

Sheet or double sheet - minimum paper weight: 90 g/m?.
Insert — minimum paper weight: 52g/m?.

Stapled supplements

Minimum format for double sheet or file: 110 x 148 mm (deliver in
clean format with only extra 3mm for header/foot trim according to
hinge type, header/foot insert uncut, without fold-over)

Maximum format for double sheet or file: 215 x 297 mm (deliver
in work format 220 x 305 mm, file header uncut with extra 3 mm
for trim, no fold-over (or last fold-over at least 8 mm)

Double sheet — minimum paper weight: 90 g/m?.

Insert — minimum paper weight: 52 g/m2.

Glued supplements

Minimum format: 105 x 148 mm.
Maximum format: 185 x 250 mm.
Paper weight: from 90g/m2.

Technical requirements for submitting materials - print

Method of delivery of print materials

e-mail (max. attachment size 20 MB)
USB removable media

Documents by e-mail:
inzerce@abicko.cz, inzerce@cninvest.cz

Delivery of print materials by e-mail up to 20 MB.

In the subject always state:
Name of the Customer/motive, date of the 1st publication, ad dimen-
sions, color.

Attachment:
File name without diacritical marks 12 characters at most + designation
of file format type (*.pdf, *tif).

In case of technical problems send your advertisement to our FTP server.
If you do so, alert us by e-mail by using appropriate mailbox .

ftp://ftp.cncenter.cz

name: prijeminz

Password: 12345

Message which does not fulfil requirements mentioned above may not

be processed.

Technical requirements for data files

General:

magazines - images resolution

color and grayscale ..........ccccccoiiiiiiiiiiie, 300 dpi (max. 350 dpi)
monochrome (line art) .....cccoccveevveeviieiiiineinn 1200 dpi  (max. 1800 dpi)
newsprint — images resolution

color and grayscale ..........cccoooieiiiiiiiciinnns 180 dpi (max. 250 dpi)
monochrome (line art).......ccocevvvieieiieeien 600 dpi  (max. 900 dpi)

graphics compression:
JPEG High Quality, ZIP

PDF files
® Print PDF, prepared according to standard PDF / X-1a: 2001 (PDF 1.3)
or specifications GWG2012_CMYK.

* Do not create a secured PDF document.

* Without using transparency (when creating a postscript necessary to
merge into the CMYK color space). Uncompounded transparency in
documents is removed.

* In the case of advertising with interference in editorial text or irregular
shape advertising, a PDF version 1.4 with a transparent background
must be submitted!

¢ All objects in the color space CMYK or GRAY.

* RGB color and Spot Color must be converted to CMYK.

* ICC profile must be defined for the Output Intent!

e If you do not know the Output Intent, for definition use Output Intent
profile ISO Coated v2 (= FOGRA39), in other cases, follow the yellow
table.

e All fonts embedded (including subsets 100%) or converted to outli-
nes.

* Minimum font size 6 points.

¢ Black font with value of K100% (Extract black) to 13 points is al-
ways set to overprint, bold and larger typefaces recommend that
you set for a cutout.

* NO white text and vector element must be set to overprint (please set
to cutout).

* Without color management and other embedded ICC profiles (except
output intent).

o Et the offset bleed to 5 mm in all directions (Bleed Box + 5 mm).

* For glued binding V2 for two page ads (2/1)each page should be de-
livered separately.

e For glued binding V2 for ads on the cover, narrowing of the page by
4 mm from the spine must be calculated in order to glue in the bloc
to the cover.

e For glued binding V2 is therefore a rule that ad on the cover has inner
protection zone increased by 10 mm by the spine, as protection from
glueing.

The current paper types for individual titles including the relevant ICC
profiles can be found at
www.cncenter.cz/kategorie/4535/ceniky-a-technicke-specifikace

TIFF files

® LZW file compression.

* NO use of transparency.

* Do not save pyramid images.

o Other parameters as in the preparation of PDF.

Color

If the print data is not prepared for a specific type of printing pa-
per and printing technology (Output Intent), Publisher may perform
color conversion of the document submitted to the appropriate
output intent without warning the client. This may lead to minor
changes in the numerical values of individual colors. GMG profiles
are used for the transfers. Publisher will inform the customer in ca-
ses of obvious risk of improper processing or significant shift in co-
lor. Publisher has the right to refuse such data!

We will consider all transmitted print data as fulfilling all these
technical requirements and international standards for the transfer
of print documents. The correctness of the prepared print data is
always the responsibility of the creator!

Additional information for graphic studios and downloads can be found
on our website
www.cncenter.cz/kategorie/4535/ceniky-a-technicke-specifikace

Find out more about international standard PDF-X/1a: 2001 for the
supply of print documents on the website www.pdf-x.cz and about
specification of print advertising preparation on www.gwg.org.

Output Intent and color coverage limits TAC (total CMYK color separations)
ISOcoated_v2_eci.icc (FOGRA 39) 300% (max. 340 %)

chalk/coated paper

LWC paper PSO_LWC_Improved_eci.icc (FOGRA 45)  max. 300%
SC paper SC_paper_eci.icc (FOGRA 40) max. 270%
newsprint/newspaper  ISOnewspaper26v4 (IFRA 26) max. 240 %

Data materials for further processing

Photos - original, black and white and color, max. format A4, electronic
in formats TIFF, EPS, JPEG, BMP.

Logos - original, quality line data materials 1:1, max. format A4,
electronic in formats EPS, Al, WMF, TIFF, BMP.

Text — complete and readable typescript, electronic text in MS Word,
*doc file. Do not insert images into MS Word application, they must be
sent separately in above mentioned formats.

Advertisement proofs

If the client does not express himself about the proofs sent one day pri-
or to ad publication at the latest (10.00 a.m. the latest), the proof will be
considered approved. There are maximum 2 proofs per advertisement.
Data materials submitted after the deadline are not entitled to having
the proofs sent.

Warning

In case the client submits the data materials for ads or the finished ad
after the regular deadline or other given date agreed upon by both par-
ties, the publisher has the right to charge the client for resulting costs,
up to 3% of the published ad price, minimum charge is 300 CZK. Settle-
ment of above mentioned costs does not influence force of point 2c of
the General Business Terms and Conditions for advertising and brochu-
re supplements of CZECH NEWS CENTER a.s.

The publisher is not responsible for mistakes or discrepancies in the prin-
ted ad resulting from not respecting technical requirements or not taking
into account technological limitations listed here:

e If a preview is not submitted with data materials we will not consider
complaints regarding the graphic appearance of the ad.

e If colour separations are not submitted with data materials we will not
consider incisions or overprint.

® Publishing is not responsible for printing errors caused by failure to
respect the technical requirements for the delivery of print data and
materials or by failure to respect technological possibilities and printing
options.

e In case the data materials are delivered after the regular deadline the
client loses the right to complaint regarding the ad.




Technical requirements for promotional inserts

Technical specifications

Sample inserts

Minimum of 10 sample supplements (in their final form) must be
supplied at least 10 days prior to insertion. Exact maquettes can
temporarily substitute the samples. If the final samples are not sub-
mitted on time the supplement will not be included in the periodi-
call

Technical quality of supplements

* The submitted samples must be witout fault and workable, wit-
hout any need for additional manual modification or manipulation.
Samples glued together by fresh paint, electrostatically charged,
damp, with bent edges, creased folds or round back cannot be
processed.

*Folded supplements must be folded crossed, rolled or in half.

* Multi-page inserts must have fold along the longer edge. In case
of stapled supplement, the wire diameter must be adequate for the
supplement spine. Thin inserts must have glued spine. Trimming
must be done in right angle, in format size, evenly.

* Processing special format inserts is not possible without previous
trial (must be consulted with a printer in charge).

Bookbinding extra

The agreed number of supplements must be increased by 2% for
delivery to the printer. It is the so called bookbinding extra, which
includes supplements which are expected to be damaged in trans-
portation or by machine insertion.

Packing and Transport of Inserts

¢ Palets - for transportation of inserts stable and durable 80 x 120
cm plastic or wood Europallets can be used. Pallets must be app-
roachable by high-lift truck (or hand pallet truck) from all sides.

¢ The stack in layer —hight of stack made by inserts in layer must
be 8-10 cm. Individual packages in the layer must be freely loa-
ded, not bound, wrapped in foil or taped. Stacks in one layer (not
crossed) must have same hight and all spines must fe facing the
same side.

¢ Lining the pallet layer on pallets - every layer of stacks should
be separated by a cardboard sheet, layers should not intersect.
Pallets must be stacked closely, outer edges should be even.

¢ Maximum hight of pallet including the cover board - 110 cm,
maximum weight of pallet — 700 kg.

¢ Pallet cover -before stacking pallet is covered with two car-
dboard sheets against damaging and dirtying bottom layers of
inserts. After stacking, the pallet is again covered by cardboard
sheet, wood cover board, protective foil and is banded. Supple-
ments must be secured against damage in transport (mechanical
stress) and against dampness.

- print

Accompanying documentation

Data on the pallet slip sholud be identical with the data on the deli-
very slip and on the order.

Pallet slip must contain following data: name of the periodical and
issue number (where to insert), name of the supplement (which is to
be inserted), date of insertion, number of inserts in a stack, number
of inserts in a pallet, total number of inserts in the delivery, number
of pallet, total number of pallets in the delivery, weight of the pallet,
address of supplier (name, telephone)

Delivery note must contain following data: name of title and issue
number (into which it is to be inserted), name of insert (which is to
be inserted), customer/person ordering the inserts (name and pho-
ne), number of pallets in the delivery total, number of inserts in de-
livery total, date of delivery of inserts from the producer, sender
(name, phone) and receiver (name and telephone).

If these conditions are not met the printer has the right not to
accept the delivery or not to insert the supplements.

General terms and conditions for advertising in the media published, operated and represented

by company CZECH NEWS CENTER a.s

1. Scope of application

a) These General Business Terms regulate

- publication of advertisements (banner and text) and advertising supplements
(inserted materials) in printed periodical and non-periodical titles published and
represented by CZECH NEWS CENTER a.s.

- publishing of advertisements on Internet pages operated and represented by CZECH
NEWS CENTER a.s.

- publishing of advertisements in applications for mobile telephones, tablets and
similar devices operated and represented by CZECH NEWS CENTER a.s. (this adver-
tising is subject as appropriate to the provisions on advertising on Internet pages).

b) These General Business Terms (“Business Terms”) is the current terms list for relevant
types of advertising. The terms list may contain technical specifications, deadlines
for cooperation, or other special requirements.

c) Legal relationships which are not regulated by these General Business Terms or a
separate agreement are regulated by the Civil Code.

d) CZECH NEWS CENTER a.s. (the “Publisher”) reserves the right to a divergent course
of action in setting advertising rates stemming from valid price lists and their enclo-
sures if the divergent course of action is caused by a typing error in the terms list or
its enclosure.

e) Information on audiences of servers on which advertisements are published is audi-
ted by an independent auditor, NetMonitor (www.netmonitor.cz).

) The Publisher will allow the Advertiser free access to an on-line advertising system
displaying statistics on the number of impressions during campaigns and the
number of click through rates to WWW pages (URL) supplied by the Advertiser. An
Internet page containing these data will be communicated to the Advertiser on the
campaign launch date at the latest.

2. Orders

a) The Advertiser orders publication of an advertisement or advertising supplement
using a written order. A written order is also an order made by fax or e-mail (provi-
ded it contains an electronic copy of an authorized person'’s signature) provided it is
clear from it who is making it.

b) An order must contain all requisites for proper publication of advertising, in parti-
cular the Advertiser's company name, its registered address, company registration
number, VAT registration number, bank, name and signature, plus the position of
an officer authorized to make orders. For natural persons it is full name, personal ID
number or date of birth, permanent address or postal address, bank, and signature.
It must also include:

- In case of advertising in print media the title, publication date, type (banner advertise-
ment, text advertisement, advertising supplement), and if necessary, further details
for the order (e.g. unit of coverage, placement, section, reference, colour).

- In case of advertising on an Internet page every order must include a media plan
marked with the same number of the order number, and signed in the same way as
the order. The media plan refers to the Internet page for which the publication of
advertising is being ordered, required page section, position, dimensions of adver-
tising, required number of impressions and period in which the advertising is to be
published, including timing of the campaign and impressions, average frequency,
total number of impressions, prices of individual advertising formats, discount, if any,
and price after discount and date due. The media plan always includes information
about the URL address to which the advertising is directed.

c) The Advertiser is responsible for timely delivery of the order and all data necessary
to execute the order. Delivery deadlines according to the last sentence are included
in the price list for each medium.

d) The Publisher may notify the Advertiser about apparently inappropriate or missing
data. The Advertiser is obliged to deliver to the Publisher in time replacements for
apparently inappropriate or missing data. If Advertiser supplies replacements and
apparently inappropriate or missing data with a delay or if the Advertiser insists on
the use of apparently inappropriate or missing data, the Publisher has a right to ter-
minate the agreement and charge cancellation fees in conformity with the currently
valid price list.

e) The Advertiser is responsible for faultless content of advertising and for texts, visual
and graphic materials to be used in advertisements or advertising supplements
comply with the regulations. The Advertiser notes that the content of advertising
must reflect reality. In the event of claims made by a third party the Advertiser is
obliged to assume the obligations arising from the claims or indemnify the Publisher
for losses sustained as a result of publication of erroneous or legally inadmissible
advertisement or advertising supplement.

) The Publisher will receive freely all necessary materials for the publication of adver-
tisement or advertising supplement in a print medium and is not obliged to archive
the materials or return them to the Advertiser.

g) The Advertiser undertakes to deliver to the Publisher advertising copy for an
Internet page in electronic form suitable for deployment without the necessity of
modifications. The copy must be in GIF, JPEG, PNG, Flash or HTML format. With
Flash formats the copy supplied by the Advertiser must meet the specification
recommended by the Association for Internet Development (SPIR) (www.spir.cz).
Copy in Flash format must be made so that they allow the Publisher’s advertising
system to respond to user clicks on the advertisement. The Advertiser is obliged to
inform the Publisher which version of the Flash plugin is required for correct display
of Flash, and supply together with Flash an alternative image to be displayed to
users who do not have a Flash plugin in their browser. Copy supplied in HTML
code must be adjusted by the Advertiser so that they do not affect the display of
the www page in which they will be inserted outside the space reserved for the
advertisement. Copy must not exceed the data size specified in the price list. If the
data size is exceeded, the copy may be used subject to a surcharge. The surcharge
is agreed by the parties.

h) If the Advertiser inserts Internet advertisement to a position ordered by Advertiser,
it may only use advertisement whose copy has been approved by the Publisher and
which is in line with paragraph e) of this Article.

i) The print quality must meet the technical standard applicable to a title and print copy
supplied by the Advertiser.

j) One Advertiser may order in one calendar year up to 20 text advertisements at the
private text advertising rate.

k) If ordering text advertising the Advertiser may change the text only once.

I) The Publisher may demand an identity document if an order is placed in person.

3. Conclusion of agr

a) Conclusion of an agreement means confirmation of an order by the Publisher (in
writing on the order or in another usual way). If an order is not confirmed by the Pub-
lisher, conclusion of the agreement is regarded as publication of the advertisement
or advertising supplement.

b) Acceptance of an order by the Publisher's employee cannot be regarded as
conclusion of an agreement without further requisites.

c) The Publisher reserves the right, in every case and at any time, to refuse the
publication of advertising or terminate the agreement in the case of an accepted
order after having received the copy for the publication of an advertisement, if
in the Publisher’s opinion the advertising content runs contrary to the regulati-
ons, reality, or the Publisher’s principles and interests, if a typeface, graphic and
other elements of an advertisement evoke an editorial text or if the processing
or format of the materials do not meet the Publisher's demands. (If the content of
an application includes the full content of a print medium, the advertising is not
regarded as advertising in the application). The Publisher may subject publication
of advertising by signing a pledge of indemnification and/or declaration on the
veracity of the advertising content made by the Advertiser. The Publisher may also
refuse competitive advertising in relation to the Publisher's advertising products (in
particular, advertising which includes promotion of an entity other than the Adver-
tiser or its client for whom the advertising is ordered), the Publisher may condition
the acceptance of such advertising on an increase in the advertising rate by 15%
for each such person.

d) Advertising supplements in their final form must be delivered duly and in a timely
fashion to be approved either in print or electronic form. If this obligation is not
fulfilled, the Publisher may refuse their insertion and in this case may charge a
cancellation fee.

e) If reasonable doubts arise about the Advertiser’s liquidity and a reasonable and
timely advance payment is not made, the Publisher reserves the right to refuse the
publication of the advertisement or advertising supplement or to terminate the
agreement.

f) In the event of a refusal to publish advertising or termination of the agreement
according to paragraph c), d) or e), Publisher Advertiser without undue delay. The
Publisher will not be held liable in this case for the Advertiser’s costs of the unpub-
lished advertisement or any loss incurred by the Advertiser or a third party.

g) A refusal to publish advertising according to paragraph c), d) or e) and a refusal to pub-
lish advertising for a lack of capacity are regarded by the Publisher and the Advertiser
as a refusal for bona fide reasons in compliance with customary business practices.

h) In the event of cancellation of an order by the Advertiser after its acceptance by the
Publisher, the Publisher may charge cancellation fees in conformity with the current
price list. A cancellation of an order by Advertiser must be done in every case in
writing according to Article 2(a) of these Business Terms.

4. General agreement

a) If Advertiser intends to publish from time to time advertisements in a certain finan-
cial volume or a certain number, the Advertiser may conclude with the Publisher a
general agreement on publishing advertising to an extent agreed in advance, for a
period of up to one year. This agreement must be in writing to be valid. The agre-
ement must include a fixed period of time in which the agreed financial volume of
the advertisements or agreed number of advertisements, and it must also include
ensuing discounts, used medium or media; in the case of advertising in a print
medium also a unit of coverage or other covenants of importance for the execution
of a general agreement.

b) The Advertiser and the Publisher may agree that the advertising volume specified
in a general agreement will include advertising carried within one year before the
agreed expiry of the general agreement provided this advertising was paid for
duly and on time. The condition is that the price of the previous advertising is less
than 50% of the total advertising volume specified in the general agreement. In the
event that as a result of a realized advertising campaign in the general agreement
according to this paragraph, the Advertiser will qualify for a discount on the price
of the advertising, the discount will be paid either after the expiry of the general
agreement, or before its expiry, provided the advertising volume envisaged in the
general agreement has been exhausted.

c) An order is always needed for publishing of advertisements in an agreed financial
volume or number specified in a general agreement.

d) Discounts under a general agreement will only be allowed if advertisements are
published in an agreed financial volume or an agreed number during the period of
time specified in the general agreement and the price is not paid duly and on time
according to the current price lists (or in an agreed amount). Otherwise the claim to
the agreed discount is forfeited.

e) The advertising volume specified in a general agreement may be increased, even
repeatedly,

f) If during the fixed period of time advertisements in an agreed financial volume or
an agreed number have not been published, for reasons for which the Publisher
is not liable, the Advertiser undertakes to pay to Publisher the difference between
the agreed and the published financial volume of the advertisements or number of
advertisements. The difference will be reduced by discounts on actually published
financial volume of the advertisements or number of advertisements.

5. Placing orders

a) If the deadline for publishing an advertisement or advertising supplement is not
expressly agreed, their publication depends on the Publisher’s capacity.

b) If the parties do not expressly agree in case of advertising in print media a certain
placement or a certain unit of coverage where an advertisement or advertising supp-
lement is to be published, and in case of advertising on an Internet page a certain
placement or a certain format, their publication depends on the Publisher’s capacity.

c) An order for an advertisement or advertising supplement which is to be run exclu-
sively on a certain date with a certain placement or in a certain unit of coverage
or in a certain format must be communicated to the Publisher in time so that the
Advertiser can confirm it. In the event of inserted material the Publisher may, shift
the insertion because of a closing date and/or because of the printer’s production
capacity doing the insertion to the subsequent issue of the title, even without the
Advertiser's permission. Such a shift of the insertion is not regarded as unsatisfacto-
ry performance and do not give grounds for complaint.

d) Text advertisements are published wherever possible in an appropriate section
without the necessity of an express agreement.

e) The Publisher reserves the right to mark advertisements as paid advertising. In
the event of full-page advertisements the Publisher reserves the right to place
the marking in the surface of the advertisement. In this case the marking of the
advertisement will not be regarded as a change of the form of the advertisement
or unsatisfactory performance.

f) If the Advertiser orders an advertisement in a print medium in a size that does not
fit the dimensions of a bleed or page division into columns, or on an Internet page
or in size that does not fit the format of that Internet page, the Publisher will modify
the advertisement in the usual manner.




General terms and conditions for advertising in the media published, operated and represented

by company CZECH NEWS CENTER a.s

g) If the Advertiser orders an advertisement without graphic design, the Publisher will
design the advertisement in the usual manner.

h) The Publisher is obliged in case of advertisements published with a reference to
collect, transmit or send fort wo weeks after the publication of the advertisement
replies received with the reference. Replies with a reference received after this time
limit may be destroyed by the Publisher. The Publisher stores replies with reference
with the care of a proper business partner. Replies with reference that exceed
the dimensions of C4 format (228 x 325 mm), books, catalogues, packages or
merchandise are not accepted by the Publisher.

i) The Publisher reserves the right for small-scale advertising in print media (less than
400 mm of surface) to publish it if necessary in a unit of coverage other than that
specified in the order.

j) In one advertising position purchased by the Advertiser on an Internet page may be
alternated by up to 4 variants of an advertising message unless the parties agree
otherwise. Unless the parties agree otherwise, each advertisement may only be
directed at one target URL.

k) The Publisher may, in the event of a title published by it converted into electronic
from and distributed in this way (on the Internet, applications for mobile telepho-
nes, tablets, and similar devices, or on electronic information media), to include
in the electronic form advertisements published in the relevant title in conformity
with these Terms. Advertising which is part of a print medium is not regarded as
advertising in an application.

I) The Advertiser undertakes to inform the Publisher in writing without undue delay of
all facts that may affect the performance on its part. In the event of the Advertiser's
delay all resulting losses are incurred by the Advertiser.

m) By ordering advertising the Advertiser grants the Publisher content to the use of
advertising sample as part of promotion of the Publisher's services.

6. Terms of payment

a) The Advertiser may be allowed a discount on the list prices by agreement or a
supplement may be charged.

a) Unless the parties agree otherwise, the Publisher will send the Advertiser an
invoice without undue delay after publication of advertising or advertising
supplements as a rule within 7 days after publication. The invoice will be
payable within 14 days after the day the advertisement is published. If text ad-
vertising is ordered, the Publisher will only issue an invoice at the Advertiser's
request. The Advertiser agrees that the Publisher will deliver to the Advertiser,
at its discretion, an invoice in writing or electronic mail in digitised form to the
address given in the order unless the Advertiser supplies another address for
this purpose.

c) If a campaign is ordered on an Internet page for 2 and more months, a payment
plan may be drawn up by agreement of the parties.

d) In the event of advertising in a print medium the Publisher Advertiser together with
the invoice at its request evidence of the publication the advertisement or adver-
tising supplement. According to the nature of the advertisement or advertising
supplement, and the scope of the order, print previews are provided preferentially
containing the advertisement in pdf format by e-mail. If sending such evidence
is not possible due to the nature of the advertisement or if the Publisher and the
Advertiser so agree, cutting, pages or full copies may be provided. If such evidence
cannot be procured, the Advertiser will receive from the confirmation of the publi-
cation of the advertisement or advertising supplement.

e) In the event of default in payment the Advertiser is obliged to pay default interest
at a rate ensuing from the regulations of the outstanding amount for each day of
the default, and costs of recovery of the outstanding amount or part payments.
The Publisher may in the event of default in payment refuse a further performance
including fulfilment of a general agreement or may subject their realization to
reasonable advance payments.

f) If the Advertiser does not specify exactly the size of an advertisement and leaves
the decision up to the Publisher, then the basis for the billing for the advertisement
is the size of the advertisement actually published.

g) In cases where an Advertiser (in particular, advertising and media agency) order
advertising for third-party purposes, the volumes of advertising for those parties
cannot be added up for calculation of the amount of a discount to be given.

h) The Publisher reserves the right to set for a special edition rates different from
those in the current price list.

i) A special price list exists for publishing non-commercial and text advertising. The
Publisher decides whether advertising has a commercial character.

j) If an order cannot be executed for reasons for which neither the Publisher nor the
Advertiser is responsible, and advertising or advertising supplement cannot be
published on an alternative date, the Advertiser is obliged to pay to the Publisher
only costs related to the order incurred demonstrably until that time.

k) All excess payments (amounts) up to CZK 100 paid the Publisher in relation to
advertising are not refunded to the remitter’s account and can only be repaid in
cash at the Publisher’s headquarters. Funds remitted to the Publisher’s account for
which the Publisher does not receive within 3 months an order for advertising are
forfeited in favour of the Publisher.

[) The Publisher reserves the right to demand payment in advance, particularly in
cases involving an Advertiser’s first order or in case of an uncreditworthy Advertiser
(payment behaviour). In such cases the Advertiser will be asked to credit the funds
to the Publisher's account at least 3 working days before the publication of the
advertising.

7. Complaints - alternative performance

a) The Advertiser is entitled, in the event of completely or partly illegible, incorrect
or incomplete publication of an advertisement for which it is not culpable, and
in the event of advertising on an Internet page when the guaranteed number
impressions is not complied with, to a discount on the price or to publication of
faultless facultative compensation, but only to the extent to which the purpose
of the advertisement was defeated; in the event of advertising on an Internet
page to the extent of the performance which was provided faulty or was not
provided at all. The Advertiser is obliged to claim this right in writing to the
Publisher within 2 weeks after the date when the advertising is published. In
case of advertising on an Internet page this right can be also claimed within 2
weeks after the end of the period in which the relevant number impressions was
guaranteed, otherwise it lapses. Right of option between the methods in the
first sentence goes to the Publisher. If the Publisher fails to provide a facultative
compensation without undue delay or a facultative compensation is provided
with defects, then:
- In the event of advertising in print media, the Advertiser has a right to a discount
on the price. The procedure is analogous for advertising supplements.

- In the event of advertising on an Internet page, the Advertiser has a right with a
guaranteed number of impressions to a price discount as follows: If the deliverables
do not amount to 80% of the confirmed quantity on order, the Advertiser is entitled
to a discount of 25%; if the deliverables do not amount to 60%, the Advertiser is
entitled to a discount of 50%, if the deliverables do not amount to 40% of the order,
the order will be considered unfulfilled.

b) If advertisements or advertising supplements are published repeatedly, the Adver-
tiser is obliged to check immediately after each publication their correctness and
completeness. The Publisher will not allow a claim to free publication of a replace-
ment advertisement or discount if in repeating the same shortcoming is identified
without being reported to the Publisher immediately and not later than 3 days after
the preceding publication.

) If by fault of the Advertiser shortcomings are in typesetting, printing or insertion
which were not identifiable when the order was accepted, the Advertiser has no en-
titlement to a discount or publication of an alternative advertisement free of charge.

d) The Publisher has a right to modify without the Advertiser’s prior permission
materials for the publication of an advertisement so that they meet the technical
specifications for supplying materials which are part of the current price list. The
right to register complains does not apply to differences between supplied materials
and published advertisement resulting from such modifications.

e) Proofreading is only done at the Advertiser's express demand. The Advertiser is
responsible for correctness and completeness of proofs sent back to the Publisher.
The Publisher considers proofs communicated to it against a set deadline. In the
event of text advertising an approved proof is text given in an order confirmed by
the Advertiser.

f) In the event of claims for damage compensation made by the Advertiser due to de-
fective performance on the part of the Publisher only foreseeable and proved losses
will be recouped. The amount of a foreseeable and proved losses may amount up
to the price of published advertising or advertising supplement.

g) The Advertiser notes that the Publisher is not liable for deviations in the size of a
print advertisement within 0.5 of the required size due to a technological method
employed in the production of the title. Neither is the Publisher liable for a tech-
nological error in realization of advertising that causes defect in 0.5% copies of a
specific advertisement or missing insertion in 1% of the number of impression on
order. Shortcomings in the performance to the extent specified in this article are
not regarded as defective performance and do not give grounds for complaint. The
Advertiser notes that if the Publisher delivers materials for realization of advertising
after a closing date and the Publisher does not refuse to publish the advertising, the
Advertiser has a right to register a complaint.

h) The Advertiser notes that the Publisher may set and alter the print run of its pub-
lished titles. In case of a decrease or increase in a print run against its expected
amount, the Publisher will inform the Advertiser without undue delay but this fact is
not regarded as defective performance and does not establish a right to complain,
not even if in view of the supplied number of units insertion cannot be made into
the whole print run or not all the units of the supplied advertising supplement are
inserted.

8. Settlement of disputes

a) In the event that in connection with the conclusion of an advertising publication
agreement a dispute arises between the parties to be settled by legal action, the
Publisher and the Advertiser agree that the court’s local jurisdiction is governed by
the location of the Publisher’s place of business.

b) If the Advertiser is a consumer, it may contact for an out-of-court settlement of a
consumer dispute the Czech Trade Inspection Authority, Internet address
adr.coi.cz.

9. Miscellaneous

a) The Advertiser and the Publisher undertake to protect from misuse all information
exchanged by them in connection with carrying out orders.

b) If the Advertiser is a natural person, the Publisher will process the Advertiser’s
personal data in connection with the conclusion of the agreement and running the
advertising. More information about processing of personal data can be found at
www.cncenter.cz.

c) The Advertiser notes that the Publisher may use advertising figures on Internet pages
for research into advertising within the Association for Internet Development in the
Czech Republic, z.s.p.o.

d) Changes in these Business Terms or the current price list will be communicated
by the Publisher to an Advertiser who has concluded with the Publisher a general
agreement according to paragraph 4 of these Business Terms at least one month
before the changes take effect. If Publisher does not meet this deadline, order
made after the changes in these Business Terms or price list will be governed by
the original Business Terms or price list for one month following the notice of the
change. If no notification of change in these Business Terms or price list is made,
orders will be governed by the original Business Terms or price list for three months
from the effective date of the new Business Terms or new price list. In the event of a
change in these Business Terms affects the Advertiser's position and the Advertiser
does not agree to the change of the Business Terms, it may terminate the general
agreement do 14 days after learning of the change of the Business Terms. The term
of notice is 14 days. The provision of Article 4(f) of these Business Terms will not be
invoked in this case and the price of the advertising under a general agreement will
not be changed.

e) Prescription period for the Publisher’s and the Advertiser's obligations arisen in
relation to the publication of advertising is 4 years.

f) The Publisher issues special Terms for advertising some products in media
published/operated by CZECH NEWS CENTER a.s., which regulate advertising of
specific types of goods and/or services under the applicable regulations. Rights
and obligations not regulated by the special term are governed by these General
Business Terms.

g) The purpose of these Business Terms is to lay down rules according to which the Pu-
blisher provides advertising in media published or operated by it. Provisions of the
Advertiser’s business terms or the Advertiser’s unilateral acts or declarations aiming
to rule out the use of these Business Terms are disregarded.

h) If the Advertiser podnikatelem, the provisions of Sections 1799 and 1800 of Act No.
89/2012 Coll. (Civil Code) will not apply.




